
 

Onsite Search Engine 
Optimization 

Onsite SEO is a vital part of a healthy online ecosystem. This article is a 
complete guide to optimize the page. We use Yoast, a WordPress plugin 
to help us check on these activities, however you don’t need to use 
WordPress or Yoast to complete these items. 

After performing keyword research, you need to have your keywords in 
six locations on your blog post or landing page: 

       1 – Make sure the title contains the key phrase (H1) 

       2 – Make sure the key phrase is also used in subheadings (H2 & H3) 

       3 – Paragraphs should contain the key phrase 2 – 4 times and 
should be a minimum of 300-500 words per page (P). Website pages that 
rank in the top ten spots are, on average, 1400 words. Don’t be shy to 
make content long. 

       4 – Make sure that the key phrase is in the alternative text for 
pictures 

       5 – SEO title (also known as a Meta Title) – This is the title that 
shows when someone does a search. It is a way to help your page to 
come up in the search results organically. For this to be effective, there 
are a few things you always want your meta title (and meta description) 
to contain. By default, the SEO title is the page title, page name, a  



 

 

separator then the site title. You can change this if you want to include 
other information to improve your optimization. 

       6 – Meta Description – The Meta Description is the brief description 
that comes up in search results that helps bring traffic to our site.  This 
should be 2-3 sentences long. There is a line below the meta description 
that will change colors to indicate when the Meta description is a good 
length (green is good). (155 characters) 

BONUS: You want to make sure that you create both an internal and 
outbound link: 

             * Internal links are links to other pages on your site or inbound 
links from other sites to your site. You can do this on sites like LinkedIn. 
Ask other professionals in the same industry to link to your site, or invite 
guest bloggers to write a post on your blog, then they can link to it from 
their site. 

             * outbound links are links to other websites.  This helps to 
improve the credibility. 

Yoast is a fantastic tool to help with onsite optimization and will give you 
direction to make your pages great.   

1 – Add the Yoast plugin to your WordPress site. You can upgrade 
to a pro account for a small fee, but we use the free account. Add a 
focus key phrase that is pertinent to the page content. 

https://yoast.com/


 

 

2 – Once you have that keyphrase, Yoast will help you with hints of 
what you can do to improve optimization. The goal is to get the 
circle next to the SEO tab to turn into a green smiley face. Please 
note, Yoast checks for more items that are technically required to 
rank. Getting a green smiley is going above and beyond! 

3 – To get our smiley green circle, we need to focus on a few 
things. Let’s Review! 

●        Make sure the title contains the key phrase 
●        Make sure the key phrase is also used in subheadings 

 



 

 

● Paragraphs should contain the key phrase 2 – 4 times and 
should be at least 300-500 words per page.      

● Make sure that the key phrase is in the alternative text for 
pictures. 

● You want to make sure that you have both internal and 
outbound links 

○  Internal links are links to other pages on your site. 
○ outbound links are links to other websites.This helps to        

improve the credibility. 
○  inbound links are links from other sites to your site.  You 

can do this on sites like LinkedIn, ask other professionals 
in the same industry to link to your site, or invite guest 
bloggers to write a post on your blog then they can link to 
it from their site. 



 



 

 

6 – SEO title – also known as a Meta Title is the title that shows when 
someone does a search. It is a way to help your page to organically come 
up in the search results.  For this to be effective there are a few things you 
always want your meta title (and meta description) to contain. By default, 

the SEO title is the page title, page name, a separator then the site title.  You 
can change this if you want to include other information to improve your 

optimization. 

7 – Meta Description – The Meta Description is the brief 
description that comes up in search results that helps bring traffic 
to our site.  This should be 2-3 sentences long, there is a line below 
the meta description that will change colors to indicate when the 
Meta description is a good length (green is good). (155 characters) 

As long as you make sure the above things are done, the SEO 
Optimization should be good! 
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