
BRAND & NARRATIVE 

ARCHETYPES



Brand archetypes are important in marketing 

and branding because they provide a 

framework for creating a distinct and 

compelling brand identity.  They tap into 

universal patterns and symbols deeply rooted in 

human psychology, making them attractive to 

our character traits and sensibilities.  Here’s why 

brand archetypes are significant and appealing: 

1. Emotional resonance: 
Brand archetypes evoke specific emotions and 

associations that resonate with consumers. By 

aligning a brand with a particular archetype, it 

can tap into deep-seated desires, aspirations, 

and values within individuals. This emotional 

connection fosters brand loyalty and affinity. 

2. Clarity and consistency: 
Archetypes help define and guide the 

brand’s voice, personality,  and visual identity. 

They provide a consistent framework for 

communication, ensuring that the brand’s 

messaging and imagery are cohesive and easily 

recognizable. This consistency fosters trust and 

builds a stronger brand presence. 

3. Storytelling and narrative: 
Archetypes provide a narrative structure that 

helps brands tell a  compelling story. They allow 

brands to position themselves as relatable 

characters with distinct traits and values, 

making it easier for consumers to engage with 

and understand the brand’s purpose, mission, 

and offerings. 

4. Differentiation: 
In a crowded marketplace, brand archetypes 

offer a way for brands to differentiate 

themselves from competitors. By embodying 

a unique archetype, a brand can stand out and 

appeal to specific consumer segments who 

relate to that archetype’s traits and values. 

5. Cultural and historical significance: 
Many archetypes draw inspiration from cultural 

and historical references, such as mythological 

figures or archetypal characters found in 

literature and folklore. These references tap 

into our collective consciousness, making them 

familiar and appealing to consumers. They also 

add depth and richness to the brand’s story.  

6. Personal identification: 
Brand archetypes can trigger personal 

identification within individuals. People often 

associate themselves with certain archetypes, 

seeing them as reflections of their own values, 

desires, and aspirations. When a brand aligns 

with an individual’s self-perception, it becomes 

attractive and relatable, leading to stronger 

brand enthusiasm.

Overall, brand archetypes serve as a powerful 

tool to create meaningful connections 

with consumers. They leverage our innate 

psychological predispositions, tap into our 

desires and values, and provide a framework 

for consistent storytelling and branding. 

By understanding and utilizing archetypes 

effectively, brands can reach their target 

audience on a more emotional level.

Brand Archetypes

What Are They?
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Incorporating Brand Archetypes in Website Design

For each narrative, the website design can incorporate elements that reflect the brand's 

archetype and story:

Visuals and Imagery: Use imagery that resonates with the archetype's qualities and the 

narrative's journey. For example, explorers might feature open landscapes, while heroes might use 

bold and powerful imagery.

Tone and Language: The copy should reflect the voice of the archetype and the narrative's 

stages. A Jester might use playful and witty language, whereas a Sage would use insightful and 

thoughtful prose.

User Journey: Design the website's user journey to mirror the narrative structure. For a Rags to 

Riches story, you could guide users from understanding the problem (rags) to discovering your 

solution (riches).

Interactivity and Engagement: Use interactive elements to involve the user in the story. For 

instance, an Explorer brand could include interactive maps or exploration games.

Testimonials and Case Studies: Share customer stories that align with your narrative and 

archetype. For a Caregiver brand, testimonials could focus on how the brand supported or 

nurtured the customer.

By thoughtfully integrating brand archetypes with storytelling formulas, websites can draw in the 

audience, keeping them on the edge of their seats.

The 12 Brand Archetypes: 

Sage Regular Guy/GirlHeroExplorer Caregiver Jester

Innocent Outlaw Magician Creator Ruler Lover
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WHAT IS IT? 

The Sage archetype represents wisdom, 

knowledge, and a deep desire to understand the 

world and its mysteries. Sages seek truth, always 

pursuing learning and enlightenment. They value 

critical thinking, logic, and analysis. They often 

serve as mentors and guides to others. 

SAGE CHARACTERISTICS

Sages are known for their ability to share their 

wisdom and insights to help others navigate 

through life’s challenges. They can be found in 

academia, as scholars, researchers, and educators. 

They also enjoy pushing the boundaries of human 

knowledge, wanting to explore and learn about 

the unknown.  The Sage archetype encourages 

us to embrace the power of knowledge, 

cultivate intellectual curiosity, and recognize the 

transformative potential of continuous learning 

and self-discovery. 

 

This archetype comes with a sense of wisdom/

knowledge; others look to you as a mentor. From 

a business perspective, they trust your credibility. 

You teach and clients learn from you.

THE “SAGE” AS THE GUIDE

The “Sage” brand archetype assists clients by:

Provides Expertise and Knowledge: 

Offering well-researched, credible information to 

inform decisions.

Encourages Learning and Growth: Promoting 

education, critical thinking, and self-reflection.

Offers Thoughtful Solutions: Delivering intelligent, 

practical strategies and tools.

Builds Trust Through Wisdom: Gaining confidence 

from clients due to their reputation for offering a 

solution. 

Inspires Informed Decision Making: Empowering 

clients with comprehensive information for better 

choices.

Fosters Understanding: Helping clients grasp 

complex issues with clarity.

Promotes Critical Thinking: Encouraging awareness 

and insightful understanding of various subjects.

3

The Sage



Libre Baskerville + Lora

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt.

Crimson Text + Source Sans 3

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat.

Playfair Display + Open Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt.

Merriweather + Cabin

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. 

Classical Wisdom

Timeless Elegance

Intelligent Serenity

Sophisticated Neutrals

Enlightened Earthtones

#00008B #800000 #FFFFF0#808069

#6A0DAD #DAA520 #FFFDD0#8F9779

#008080 #C85A61 #C9C0BB#C5A4BF

#36454F #556B2F #F5F5F5#A59D95

#556B2F #E97451 #F5DEB3#964B00

FONT & COLOR SCHEMES FOR “THE SAGE”



WHAT IS IT? 

The “Explorer” archetype represents freedom, 

adventure, and discovery. It embodies the 

spirit of curiosity, independence, and a desire 

for self-discovery. Individuals identifying 

with this archetype seek new experiences, 

challenge their limits, and embrace the 

excitement of the unexplored. 

EXPLORER CHARACTERISTICS

This archetype is represented with the idea 

of nature, outdoor adventure, and exploring 

new places with a sense of ruggedness. If 

you are an Explorer this can lead to a full 

life of adventure, you are driven to seek 

opportunities for growth through meaningful 

experiences. You may find joy in travel, 
outdoor activities, or creative endeavors that 

allow you to express your adventurous spirit. 

With constant growth, learning, and self-

awareness you will have a strong connection 

with the world around you. As a brand, the 

explorer archetype’s messaging focuses on 

the allure of discovering new places and 

pushing one’s limits with people and nature. 

These types of brands show their leadership 

through freedom, adventure, and discovery. 

THE “EXPLORER” AS THE GUIDE

Inspires Adventure and New Experiences:

Motivating clients to seek new challenges and 

broaden their perspectives.

Cultivates Independence and Self-

Sufficiency:
Encouraging autonomy and confidence in 
navigating the unknown.

Fosters Innovation and Adaptability:
Promoting creativity and flexibility in adapting 
to new situations.

Builds Trust Through Authenticity:
Gaining client trust with a focus on genuine 

and authentic experiences.

Encourages Exploration in Problem-Solving:

Motivating unconventional thinking for 

creative solutions.

Enhances Engagement with the World:

Helping clients to connect deeply with their 

surroundings through exploration.

Promotes Resilience and Perseverance:

Supporting clients to persist and thrive amidst 

challenges.

5

The Explorer



Playfair Display + Lato

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt.

Raleway + Open Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna.

Pacifico + Roboto

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt.

Abril Fatface + Noto Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna.

Nature Wanderer

Adventure Seeker

Wilderness Journey

Uncharted Horizon

Nomandic Spirit

#006400 #8B4513 #87CEEB#B7410E

#808080 #FF4500 #000080#EDC9AF

#01796F #926642 #FFD700#1E90FF

#C0C0C0 #007BA7 #FFD700#E2725B

#D2B48C #4B5320 #FFB347#6699CC

FONT & COLOR SCHEMES FOR “THE EXPLORER”



WHAT IS IT? 
The Hero archetype is an essential and timeless 

character representing courage, strength, and 

the  determination to overcome adversity for a 

noble cause. Heroes inspire hope and serve as 

role models, embodying qualities like bravery, 

self-sacrifice, and moral integrity. Through their 
stories, they teach us valuable life lessons, 

instilling a sense of possibility. Their resilience 

inspires us to face our challenges.

HERO CHARACTERISTICS
The Hero archetype holds deep cultural and 

psychological significance, motivating individ-

uals to take action, stand up for what is right, 

and contribute positively to society, making it 

a fundamental and inspiring aspect of human 

storytelling and aspirations.

Brands aligned with the Hero archetype usually 

emphasize empowering narratives, stories of 

triumph, perseverance, and personal growth. 

They motivate their audience to take action and 

face adversity with powerful determination. 

By portraying products or services as tools for 

self-empowerment, they build a strong emo-

tional connection with their customers, since 

they see the brand as a partner in their journey 

towards a better life. 

THE “HERO” AS THE GUIDE
Inspires Courage and Determination:

Urging clients to overcome challenges, strive for 

excellence, and take bold actions that require 

courage.

Cultivates Strength and Resilience:

Promoting an image of strength and the 

resilience needed to tackle obstacles, fostering a 

can-do attitude.

Fosters Mastery and Competence:

Encouraging clients to develop their skills to 

their fullest potential, aiming for mastery in their 

endeavors.

Builds Trust Through Reliability:

Gaining client trust by demonstrating reliability 

and a commitment to doing what is right.

Encourages Tenacity in Problem-Solving:

Motivating clients to persistently address and 

solve problems, no matter how difficult.

Enhances Empowerment and Leadership:

Empowering clients to take charge and lead, 

whether in personal scenarios or within their 

communities.

Promotes Ethical Action and Justice:

Supporting clients to act with integrity and 

fight for justice, aligning with the hero’s moral 
compass.
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Anton + Roboto

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna.

Bangers + Lato

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna.

IM Fell English + PT Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna.

Oswald + Roboto

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonummy nibh euismod tincid-
unt ut laoreet dolore magna aliquam erat volutpat. 

Heroic Valor

#FF0000 #FFD700 #FFFFFF#0000FF

Courageous

#800080 #FF4500 #000000#FFD700

Mighty Warrior

#A00000 #CFB53B #1C1C1C#00008B

Sleek and Futuristic

#2979FF #ECEFF1 #CDDC39#212121

Natural and Earthy

#388E3C #8D6E63 #64B5F6#D84315

FONT & COLOR SCHEMES FOR “THE HERO”



WHAT IS IT? 

The outlaw archetype, also known as the 

Rebel, represents an independent spirit. 

Outlaws challenge societal norms, rules, 

and authority. They often advocate for 

change and freedom. They represent a 

sense of individualism, defiance, and 
willingness to pursue their values and 

ideals.

CORE CHARACTERISTICS:

They can be seen as pushing boundaries 

and inspiring others to question both 

sides. Outlaws rise up in rebellion, 

independence, and nonconformity.

Brands with the outlaw archetype often 

position themselves as edgy, bold, 

and unconventional. They appeal to 

individuals who seek to express their 

uniqueness, challenge traditional 

thinking, and carve their path. Some 

benefits of this archetype include 
promoting individuality, standing up 

for justice, empowering others, and 

honesty. 
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The Outlaw

THE “OUTLAW” AS THE GUIDE

Inspires Rebellion and Disruption:

Motivating clients to challenge and 

redefine norms.

Cultivates Freedom and Liberation:

Encouraging the pursuit of 

individuality and self-direction.

Fosters Innovation and Nonconformity:

Promoting creative and unconventional 

approaches.

Builds Trust Through Boldness:

Establishing credibility with a daring 

and authentic stance.

Encourages Unconventional Problem-

Solving:

Advocating for novel and radical 

solutions.

Enhances Empowerment through Autonomy:

Empowering clients to embrace their 

unique identity and authority.

Promotes Change and Revolution:

Supporting transformative actions to 

revolutionize the current landscape.



Bangers + Roboto

Font Headline Example
Lorem ipsum dolor sit amet, 

consectetuer adipiscing elit, sed 

diam nonummy nibh euismod tincidunt.

Nosifer + Averia Sans Libre

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna.

Rye + Courgette

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt.

Abril Fatface + Special Elite

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore.

Rebel Spirit

Renegade Rustic Heart

Outlaw Adventure

Lawless Wilderness

Unconventional Edge

#000000 #8B0000 #CD853F#545454

#B7410E #EDC9AF #333333#5F9EA0

#1C1C1C #006400 #FF4500#B87333

#222222 #8B5A2B #FFD700#8FBC8F

#1A1A1A #B22222 #696969#556B2F

FONT & COLOR SCHEMES FOR “THE OUTLAW”



What is it? 
The magician represents transformation, change and 
miracles. It represents the ability to turn dreams 
into reality. Magicians are often seen as visionaries, 
alchemists, and innovators who can harness the power 
of imagination and creativity to create change and 
make the seemingly impossible happen. With the 
magician, their clients believe in infinite possibilities.

Core Characteristics:
With imagination as the only limit, magicians think 
outside the box, offering surprising, positive changes 
to achieve their goals. They also deeply believe in self 
empowerment and self-mastery. 
Brands with the Magician archetype usually aim to 
create an enchanting experience for their customers. 
They position themselves as visionary leaders in their 
industry, offer innovative solutions that empower 
individuals and inspire them to embrace personal 
growth and positive change. 
Brands align with the Magician archetype for 
several reasons, as it offers two unique advantages. 
One, the Magician archetype differentiates itself 
from competitors by showcasing an entirely new 
viewpoint. Two, they often prioritize ethical practices, 
sustainability, and social responsibility--further 
adding to their positive reputation.
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The Magician

The “Magician” as the Guide
Inspires Transformation and Change:

Encouraging clients to believe in transformative 
experiences and the realization of their visions.

Cultivates Enchantment and Wonder:

Promoting a sense of awe and the possibility of the 
extraordinary in everyday life.

Fosters Creativity and Imagination:

Encouraging innovative thinking and the exploration of 
new ideas beyond conventional limits.

Builds Trust Through Visionary Insight:
Establishing credibility by providing insightful and 
foresighted solutions.

Encourages Holistic Problem-Solving:

Advocating for solutions that consider all aspects of a 
situation, leading to holistic and sustainable outcomes.

Enhances Personal Growth and Development:

Empowering clients to grow and develop through self-
discovery and self-mastery.

Promotes Mastery of the Unknown:

Supporting clients in navigating and harnessing the 
unknown for positive outcomes.



Great Vibes + Cormorant Garamon

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt.

Sacramento + Quattrocento

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna.

Dancing Script + Lora

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt.

Orbitron + EB Garamond

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet.

Enchanting Aura

Dark and Intense

Ethereal Conjuror

Magical Wonder

#8A2BE2 #00BFFF #228B22#FFD700

#212121 #8E24AA #D32F2F#424242

#292929 #F5F5F5 #800000#499DF5

#FF00FF #008080 #DAA520#2F4F4F

Font & Color schemes for “The Magician”

Celestial and Visionary

#ECEFF1 #0D47A1 #FF4081#00C853



What is it? 

The Regular Guy/Girl represents the everyday 

person which is relatable to everyone. This 

archetype embodies the qualities of being down-

to-earth, practical, and approachable. Most people 

feel a strong connection to the Regular Guy/Girl.

Core Characteristics: 

Advertisers and marketing professionals 

commonly use this archetype in storytelling 

because it resonates with a wide audience.This 

archetype is known for their relatability, common 

sense and family/community oriented. Brands that 

adopt the Regular Guy/Girl archetype present their 

products/services as relatable to everyday needs 

and desires. Their clients can imagine themselves 

enjoying the services, goods, or lifestyle.The 

Regular Girl archetype embodies sensuality, 

romance, and passion within the everyday person, 

while the Regular Guy archetype represents 

relatability, friendliness, and approachability. 

Together, they celebrate the beauty and 

significance of living a simple life, emphasizing 

that ordinary individuals can be heroes in their 

own unique ways. Both archetypes highlight the 

essence of common humanity, making them 

relatable and engaging for a wide audience.
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The Regular
Guy/Girl

The “Regular Guy/Girl” as the Guide

Provides Relatability and Approachability:

Making clients feel understood with a down-to-

earth and approachable demeanor.

Cultivates Trust and Loyalty:

Fostering deep trust by being unpretentious and 

dependable, building long-term relationships based 

on mutual respect and loyalty.

Offers Practical Solutions:

Delivering simple, effective solutions suited for 

everyday challenges.

Promotes Equality and Inclusivity:

Encouraging an inclusive and community-oriented 

mindset.

Supports Through Community Building:

Supporting community-building efforts and 

recognizing the importance of each individual’s 

contribution.

Demystifies Complexity:

Breaking down complex problems into 

understandable and manageable parts, making 

solutions more accessible.

Celebrates the Ordinary:

Highlighting the beauty and significance of everyday 

moments, suggesting that everyone has the 

potential to be a hero in their own life.



Open Sans + Cabin

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt.

Montserrat + Arimo

Font Headline Example

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna.

Nunito + PT Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod tincidunt.

Cabin Sketch + Arial

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet.

Cozy Comfort

Classic Neutrals

Everyday Blues

Friendly Tones

Simple Delight

#F5DEB3 #D2B48C #FAF0E6#808080

#483C32 #6C757D #BDB76B#F5F5F5

#000080 #5E86C1 #87CEEB#C0C0C0

#228B22 #CD853F #D2B48C#A9A9A9

#FFFACD #FFB6C1 #BEBEBE#E6E6FA

Font & Color schemes for “Regular Guy/Girl”



What is it? 

The Jester represents playfulness, humor, 

and lightheartedness. Jesters are known 

for their ability to bring joy and laughter 

to others, often using wit and humor to 

entertain and uplift spirits. They thrive on 

spontaneity, creativity, and living in the 

moment. 

Core Characteristics:

Brands that align with the Jester archetype 

use wit, cleverness, and fun to engage their 

audience and create memorable experiences. 

They often take a light-hearted approach to 

their products or services, aiming to bring 

joy and laughter to their customers. Brands 

with the Jester archetype are particularly 

effective in industries where a playful and 
humorous approach can set them apart from 

competitors. This approach can create a 

memorable and enjoyable brand experience 

that fosters strong emotional connections 

with customers.
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The Jester

the “Jester” as the Guide

Injects Humor and Joy:

Bringing light-heartedness and enjoyment 

to their experiences, making interactions 

memorable and fun.

Encourages Creativity and Playfulness:

Promoting a playful approach to problem-

solving, encouraging creative thinking.

Fosters Social Connections:

Creating opportunities for laughter and 

shared moments, strengthening social bonds 

and community ties.

Offers Perspective Through Levity:
Providing a fresh perspective by using humor 

to lighten serious or complex issues.

Enhances Brand Approachability:
Making the brand more approachable and 

relatable through a friendly and entertaining 

presence.

Promotes Flexibility and Adaptability:
Encouraging a flexible mindset, showing 
that adaptability can lead to unexpected and 

positive outcomes.

Celebrates the Moment:
Reminding clients to appreciate the present 

and find joy in the journey, not just the 
destination.



Bangers + Cabin

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt.

Pacifico + Dosis

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 

sed diam nonummy nibh euismod tincidunt ut laoreet 

dolore magna.

Amatic SC + Noto Sans

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt.

Fredoka One + Arimo

Font Headline Example

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet.

Playful Fun

Whimsical Delight

Colorful Jester

Comic Carnival

Lighthearted Humor

#FFD700 #FFA500 #87CEEB#00FF00

#FF4500 #FF69B4 #008080#800080

#0000FF #00FF00 #FF00FF#FFA500

#BF00FF #FFFF00 #00BFFF#00FF00

#FFC0CB #FFFF00 #FF8C00#008080

Font & Color schemes for “Jester”



What is it? 

The Caregiver archetype represents 

compassion, empathy, and a strong desire 

to help and care for others. A deep sense of 

responsibility to support and provide for 

the well-being of those around them drives 

Caregivers. They are often portrayed as selfless 
individuals who are willing to make sacrifices 
for the sake of others’ happiness and comfort.

Core Characteristics:

The Caregiver archetype is commonly found 

in parental figures, medical professionals, 
teachers, social workers, and individuals 

who work in service-oriented professions. In 

storytelling, Caregiver characters often play 

the role of mentors, protectors, or guides to the 

protagonist, providing guidance and support 

throughout their journey.

Brands that embody the Caregiver archetype 

may emphasize qualities such as compassion, 

trustworthiness, and a commitment to 

improving the lives of their customers. They 

may offer products or services that prioritize 

safety, well-being, and emotional support, 

appealing to customers who seek a caring and 

nurturing experience from the brand.
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The Caregiver

The “Caregiver” as the Guide

Provides Support and Nurturance:

Offering a sense of security and care, making 

clients feel supported and valued.

Encourages Empathy and Understanding:

Promoting a compassionate approach, 

understanding clients’ needs on a deeper level.

Fosters Trust and Reliability:

Building trust through consistent, dependable 

assistance and a commitment to their well-

being.

Offers Solutions with Compassion:

Delivering solutions that are considerate of 

clients’ circumstances, emphasizing kindness 

and empathy.

Creates a Sense of Belonging:

Cultivating an environment where clients feel a 

strong sense of community and belonging.

Promotes Healing and Recovery:

Supporting clients through challenges, focusing 

on healing and positive outcomes.

Enhances Well-being and Comfort:

Ensuring clients’ comfort and well-being are 

prioritized, providing a reassuring presence.



Lora + Georgia

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt.

Quicksand + PT Serif

Font Headline Example

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna.

Nunito + Arial

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod 

tincidunt.

Cabin + Verdana

Font Headline Example
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet.

Compassionate Heart

Earthy and Reliable

Empathetic Comfort

#FF6F61 #FFFDD0 #ADD8E6#BEBEBE

#4CAF50 #E57373 #1A237E#BDBDBD

#FF69B4 #C8A2C8 #A9A9A9#D2B48C

Font & Color schemes for “The Caregiver”

Pure and Simple

#FFFFFF #E0E0E0 #AED581#81D4FA

Warm and Welcoming

#FFEB3B #FFCCBC #D7CCC8#C8E6C9



What is it? 

The Creator represents imagination, creativity, 

and the ability to bring something new and 

original into existence. Individuals embodying 

the Creator archetype are driven by a deep 

desire to express themselves through their 

unique perspectives. They thrive on exploring 

possibilities, pushing boundaries, and finding 
innovative solutions to problems.

How is it present?

Creators can be found in various fields, 
including artists, writers, musicians, inventors, 

entrepreneurs, and innovators. In storytelling, 

the Creator archetype is often portrayed as the 

artist, the visionary, or the inventor who brings 

about positive change through their unique 

creations.

In the world of branding, brands that embody 

the Creator archetype often focus on innovation, 

originality, and artistic expression. They may 

use their brand to inspire others’ emotions, 

and showcase their dedication to pushing 

boundaries and bringing fresh ideas to the 

market. These brands may appeal to customers 

who value creativity and seek unique and 

inventive solutions to their needs and desires.
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The Creator

The “Creator” as the Guide

Fosters Innovation and Originality:

Encouraging clients to think creatively, fostering 

an environment where innovation and unique 

ideas flourish.

Promotes Self-Expression and Authenticity:

Supporting clients in expressing their true selves 

and pursuing authentic, creative expressions.

Facilitates Visionary Thinking:

Helping clients envision and realize their ideas, 

turning imaginative concepts into tangible 

outcomes.

Provides Tools for Creation:

Offering the resources and tools necessary for 

clients to create and innovate effectively.

Encourages Artistic Exploration:

Motivating clients to explore and experiment with 

different forms of creativity and artistry.

Builds a Community of Creatives:

Creating a supportive community where ideas 

are shared, and feedback is encouraged, 

enhancing collaborative creativity.

Inspires Confidence in Creativity:
Instilling confidence in clients to pursue their 
creative passions and break through creative 

blocks.
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What is it? 
The Innocent archetype embodies the qualities 

of optimism, simplicity, and purity. It represents 

a desire for honesty and wholesomeness in a 

complex world. Characterized by its positivity and 

moral goodness, the Innocent archetype appeals 

through its straightforward, transparent approach, 

evoking a sense of nostalgia and comfort.

How is it present?
The Innocent archetype is widely utilized in 

storytelling, advertising, and branding due to 

its universal appeal. Known for its emphasis on 

purity, simplicity, and optimism, this archetype 

connects with audiences by offering a sense of 

comfort, nostalgia, and moral goodness. Brands 

with Innocent archetype present their products 

or services as straightforward, trustworthy, and 

wholesome, aligning with consumers’ desires for a 

simpler, more honest lifestyle. In communications 

and interactions, these brands prioritize positivity, 

honesty, and transparency, creating a reassuring 

and uplifting experience for their customers. 

The Innocent archetype, through its focus on 

innocence and virtue, resonates with those 

wanting to simplify their lives, stepping away from 

anything unwholesome.
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The Innocent

The “Innocent” as the Guide
Promotes Simplicity and Clarity:

Offering straightforward, simple solutions that are 

easy to understand and use, removing complexity 

from decisions and actions.

Fosters Optimism and Positivity:

Encouraging a positive outlook and optimism, 

helping clients to see the bright side and maintain 

a hopeful perspective.

Ensures Reliability and Trust:

Building trust through consistent, reliable products 

and services that deliver on their promises without 

hidden complications.

Creates a Safe and Comforting Environment:

Providing a sense of safety and comfort, where 

clients feel cared for and reassured in their choices 

and interactions.

Encourages Purity and Wholesomeness:

Promoting products and services that are pure, 

wholesome, and good for the wellbeing of clients 

and their communities.

Inspires Innocence and Nostalgia:

Evoking a sense of nostalgia and innocence, 

reminding clients of simpler times and bringing joy 

through simplicity.

Supports Honesty and Transparency:

Maintaining an open, honest communication style, 

ensuring transparency in all dealings to foster trust 

and loyalty.
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What is it? 
The “Lover” archetype represents passion, 

sensuality, and connection, appealing to the 

desires for intimacy and relationships. This 

archetype embodies qualities of romance, 

longing, and commitment, focusing on creating 

emotional and physical bonds. The Lover 

archetype is characterized by its ability to 

inspire love and loyalty.

How is it present?
The “Lover” archetype effectively appeals to 
passion and desire, focusing on sensuality, 

romance, and connection. It taps into the 

deep-seated human need for intimacy and 

belonging, drawing consumers into a world 

of beauty, luxury, and emotional fulfillment. 
Brands embodying this archetype connect 

with their audience on a deeply emotional 

level, presenting their products or services 

as essential for achieving personal happiness 

and intimate relationships. By highlighting 

themes of romance and sensuality, these 

brands suggest that their products can enhance 

personal relationships and self-worth. This 

focus on emotional connection makes the Lover 

archetype captivating and relatable to those 

seeking more meaningful experiences in their 

lives.
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The Lover
The “Lover” as the Guide
Fosters Intimacy and Connection:

Deepening emotional connections and fostering 

mutual understanding.

Promotes Passion and Enthusiasm:

Inspiring clients to pursue their passions, 

injecting enthusiasm and zest into their 

endeavors and interactions.

Enhances Sensuality and Pleasure:

Offering experiences that appeal to the senses, 
enhancing the pleasure and enjoyment in clients’ 

lives.

Builds Loyalty through Emotional 

Engagement:

Cultivating brand loyalty by connecting 

emotionally, creating a sense of belonging.

Encourages Self-Care and Appreciation:

Highlighting the importance of self-love and 

nurturing personal relationships.

Creates Aesthetic Experiences:

Providing products and services that are 

aesthetically pleasing, elevating the beauty and 

harmony in clients’ surroundings.

Inspires Romantic & Loving Expressions:

Encouraging expressions of love and romance, 

helping clients to communicate their feelings and 

strengthen their personal relationships.
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What is it? 
The “Ruler” archetype represents authority, 

control, and leadership, appealing to the desire 

for stability and order. It embodies qualities of 
power, responsibility, and success, focusing on 

creating a sense of security and structure. The 
Ruler archetype is characterized by its ability to 

lead, organize, and maintain control.

How is it present?
The “Ruler” archetype is prominently featured 

in branding and marketing, resonating with 
audiences seeking stability, control, and luxury. 
This archetype is characterized by its association 
with power, leadership, and success. When 
consumers engage with brands that embody 

the Ruler archetype, they are invited into a 

world of authority, prestige, and sophistication. 
In advertising, Ruler brands position their 
products or services as symbols of status and 

achievement, appealing to those who aspire to 

leadership. These brands often convey a sense of 
exclusivity, superiority, and reliability, suggesting 
that choosing their products is a reflection of 
personal success and a desire to influence. The 
Ruler archetype, with its focus on control, power, 

and prestige, resonates with individuals seeking 
to assert their status and authority, making it 

attractive and aspirational to a specific segment 
of the audience.
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The Ruler

The “Ruler” as the Guide
Establishes Order and Stability:

Providing a sense of security and stability, 

ensuring clients feel confident in a structured and 
controlled environment.

Promotes Leadership and Authority:

Encouraging clients to take charge and assert 

themselves, fostering leadership qualities and a 
sense of authority.

Offers High-Quality and Premium Services:
Delivering top-tier, premium products and 
services that reflect the high standards and 
aspirations of the Ruler archetype.

Builds Confidence and Ambition:
Instilling confidence in clients, motivating them 
to set ambitious goals and strive for excellence in 
their endeavors.

Creates a Legacy of Success:
Helping clients to build and maintain a lasting 
legacy, emphasizing long-term success and 

enduring value.

Fosters a Sense of Exclusivity:
Providing clients with a sense of exclusivity and 

prestige, making them feel part of an elite group.

Encourages Strategic Thinking:
Supporting clients in making strategic decisions, 
focusing on long-term planning and foresight to 

navigate challenges.
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Narrative Archetypes

What Are They?

Narrative archetypes shape stories that deeply connect with audiences due to:

Emotional Resonance: They evoke emotions, making stories more compelling and enhancing 

audience involvement.

Clarity and Consistency: Archetypes offer a reliable framework for character actions and plot, 

improving audience comprehension.

Storytelling Enhancement: They provide a structure for coherent, impactful storytelling with 

relatable characters and clear messages.

Differentiation: Archetypes give stories distinct identities, appealing to audiences looking for 

original experiences.

Cultural Significance: By tapping into cultural narratives, archetypes add depth and universal 

relevance to stories.

Personal Identification: Archetypes enable audiences to see reflections of themselves, boosting 

engagement.

Why Use A Narrative Archetype? 
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Narrative Archetypes, or storytelling formulas, 

are widely used frameworks or structures that 

guide the creation of stories across various 

mediums, including literature, film, theater, 

and oral traditions. These formulas provide a 

blueprint for crafting compelling narratives, 

helping storytellers to organize their ideas and 

engage their audiences effectively. 

They explore universal themes, character 

journeys, and emotional truths that transcend 

cultures or storytelling mediums. They serve 

as versatile frameworks that can be adapted, 

combined, and reimagined to create endless 

narrative possibilities.
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The Hero’s Journey: 

A hero ventures out from the 

ordinary world into a realm of 

supernatural wonders, faces 

trials and challenges, wins a 

victory, and then returns home 

transformed.

Rags to Riches: 

The protagonist starts in 

poverty or obscurity, faces trials 

and challenges, eventually 

achieving success, wealth, and 

fulfillment.

The Quest: 

Centered around a goal, the 

hero and often a group of allies 

face obstacles and challenges 

as they journey to achieve a 

significant task or obtain a 

valuable object.

Overcoming the Monster: 

The hero confronts a 

formidable adversary (the 

“monster”) threatening the 

hero’s community or the world 

at large, striving to defeat it 

and restore order.

The Tragedy: 

Focuses on the downfall of 

the protagonist, typically due 

to a critical character flaw or 

a great mistake, leading to 

a catastrophic ending that 

evokes pity or fear.

The Comedy:

A light-hearted narrative 

that involves conflicts and 

misunderstandings which 

are resolved by the end, 

leading to a happy or amusing 

conclusion.

The Rebirth: 

The protagonist undergoes 

a metaphorical death, but 

is reborn or transformed for 

the better by the end, often 

through their own efforts 

or external factors such as a 

redemption arc.

Some Of The Most Common Narrative Archetypes: 



What is it? 

The Hero’s Journey is a narrative archetype 

that was popularized by Joseph Campbell 

in “The Hero with a Thousand Faces.” This 

formula describes a hero who goes on an 

adventure, faces and overcomes trials, and 

returns home transformed. 
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The Hero’s Journey

How is it present?

The Hero’s Journey serves as a universal 

narrative framework that appeals to 

audiences, offering a template for storytelling 

that symbolizes personal growth, challenges, 

and the quest for self-discovery.

The Hero’s Journey Archetype O�ers:

Universal Appeal: 

Resonates globally and through time.

Character Growth: 

Encourages deep character arcs.

Emotional Connection: 

Engages audiences on an emotional level.

Creative Flexibility: 

Allows for familiar yet fresh storytelling.

Moral Exploration: 

Invites discussions on ethics and lessons.

Satisfying Endings: 

Ends with significant growth and resolution.

This framework helps create engaging, 

inspiring stories with wide resonance.



1. Ordinary World: 

Introduction to the hero’s normal life.

2. Call to Adventure: 

The hero is presented with a challenge or quest.

3. Refusal of the Call: 

The hero hesitates or refuses the challenge.

4. Meeting with the Mentor: 

The hero meets a mentor who prepares them 

for the journey.

5. Crossing the Threshold: 

The hero leaves the ordinary world behind and 

enters the world of adventure.

6. Tests, Allies, and Enemies: 

The hero faces challenges, makes allies, and 

encounters enemies.

7. Approach to the Inmost Cave: 

The hero readies for the story’s central 

challenge.

8. The Ordeal: 

The hero tackles the peak challenge.

9. Reward (Seizing the Sword): 

The hero takes possession of the treasure or 

knowledge.

10. The Road Back: 

The hero begins the journey back to the 

ordinary world.

11. Resurrection: 

The hero is transformed by the experience.

12. Return with the Elixir: 

The hero brings back a transformative “elixir” to 

their home.

The Hero’s Journey Stages: 

1. Ordinary World

2. Call to Adventure

3. Refusal of the Call

4. Meeting with the Mentor

5. Crossing the Threshold

6. Tests, Allies, and Enemies7. Approach to the Inmost Cave

8. The Ordeal

9. Reward

10. The Road Back

11. Resurrection

12. Return with the Elixir



Innocent: 

Maintains purity and 

optimism throughout the 

trials.

How Each Brand Archetype Can Fit In “The Hero’s Journey”
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Lover: 

Seeks connection and love 

through the journey.

Hero: 

Demonstrates courage and 

determination to overcome.

Ruler: 

Embarks on a journey to 

restore or establish order.

Explorer: 

Seeks new experiences and 

discoveries.

Sage: 

Pursues knowledge and 

wisdom throughout the 

journey.

Regular Guy/Girl: 

Represents the common 

person’s resilience and 

reliability.

Caregiver:

Provides support and care in 

the face of adversity.

Outlaw: 

Rebels against and 

challenges the status quo 

encountered.

Magician: 

Transforms and transcends 

through the adventure.

Jester: 

Uses humor to navigate 

and lighten the journey’s 

hardships.

Creator: 

Finds creative inspiration 

and innovation through 

challenges.



In web design, the Hero's Journey can be employed as a powerful framework to create a 

memorable and interactive user experience. Here’s how:

Engaging the User (The Call to Adventure): Web design begins by capturing the user’s interest 

with captivating visuals or interactive elements, inviting them on a journey through the website.

Guiding the User (The Mentor): Websites guide users with navigation aids or support features. In 

the same way a mentor helps the hero, the user enjoys a smooth journey through the site.

Overcoming Challenges (Trials and Tribulations): Good design anticipates and simplifies user 

challenges, turning potential frustrations into satisfying experiences of overcoming obstacles.

Achieving the Goal (The Reward): The design guarantees that achieving their objective—be it a 

purchase, sign-up, or gaining information—is rewarding for the user.

Returning Transformed (The Return): Post-interaction, users should feel accomplished or 

enlightened, encouraging repeat visits and a lasting relationship with the website.

Sharing the Story (The Master of Two Worlds): Satisfied users often share their positive 

experiences, acting as advocates for the site. Features like social sharing options facilitate this.

By embedding the Hero’s Journey into web design, designers create memorable and engaging 

experiences that resonate on a deeply human level, making the website not just a tool, but a 

narrative adventure for the user.

How Is It Used In Web Design?



What is it? 

The “Rags to Riches” narrative archetype is a 

classic storytelling framework that chronicles 

the journey of a protagonist from poverty or 

obscurity to wealth, prominence, or success. 

This archetype prevails across cultures and 

mediums, serving as a powerful symbol of 

hope, perseverance, and the potential for 

transformation. 
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Rags To Riches

How is it present?

This archetype taps into universal desires 

for success, recognition, and overcoming 

adversity, which endears the story to 

audiences. The rags-to-riches narrative 

inspires readers and viewers with the message 

that no matter one’s beginnings, great 

achievements are possible.

The Rags To Riches Archetype O�ers:

Relatable Hope: 

Offers the dream of triumph over adversity, 

resonating with audiences.

Dramatic Growth: 

Showcases character development from 

poverty to success.

Emotional Appeal: 

Engages audiences who root for the 

underdog’s journey.

Inspiration: 

Encourages belief in hard work leading to 

achievement.

Social Insight: 

Allows for critiques of societal structures 

through the protagonist’s struggles.

Gratifying Outcome: 

Provides a satisfying ending that celebrates 

the character’s hard-earned victory.



1. Initial Poverty: 

The hero is initially in a state of despair or 

unhappiness.

2. Call to Adventure: 

An opportunity arises for the hero to escape 

their situation.

3. Initial Success: 

The hero achieves early victories or 

improvements in their condition.

4. The Crash: 

Despite early success, the hero faces a 

significant setback.

5. Final Recovery: 

The hero overcomes the final obstacles.

6. Ultimate Success: 

The hero achieves lasting success or fulfillment.

The Rags to Riches Stages: 

1. Initial Poverty 2. Call to Adventure 3. Initial Success 4. The Crash

5. Final Recovery 6. Ultimate Success



Innocent: 

Retains their goodness and 

achieves happiness.

How Each Brand Archetype Can Fit In “Rags To Riches”
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Lover: 

Finds fulfillment and love, 

rising from loneliness or 

isolation.

Hero: 

Triumphs over adversity to 

achieve greatness.

Ruler: 

Ascends to power and 

leadership from humble 

beginnings.

Explorer: 

Discovers a greater purpose 

or place in the world.

Sage: 

Gains recognition and 

respect for their wisdom.

Regular Guy/Girl: 

Achieves success, 

embodying the everyman’s 

dream.

Caregiver:

Elevates from serving to 

being celebrated for their 

compassion.

Outlaw: 

Breaks free from constraints 

to achieve their vision.

Magician: 

Transforms their 

circumstances through 

innovation.

Jester: 

Gains popularity and joy, 

bringing laughter from 

obscurity.

Creator: 

Achieves recognition and 

success for their creative 

talents.



In web design, the “Rags to Riches” narrative archetype isn’t directly applied as a story about 

financial ascent or personal transformation. Instead, it’s leveraged as a conceptual metaphor 

or storytelling technique to create engaging and persuasive user experiences. Here’s how this 

narrative archetype can influence web design:

Brand Storytelling: Websites use “Rags to Riches” stories to humanize brands, showcasing their 

growth from humble beginnings to success, which strengthens audience trust and loyalty.

User Journey Design: Web designers use “Rags to Riches” principles to craft user journeys, 

guiding from initial needs (“rags”) to fulfilled desires (“riches”), creating rewarding experiences 

with intuitive navigation and captivating content.

Before-and-After Transformations: For personal improvement services like fitness, education, or 

finance, “Rags to Riches” stories highlight success through sliders, before-and-after comparisons, 

and case studies, showcasing user transformation.

Motivational Content: Motivational websites like personal development blogs or non-profits use 

“Rags to Riches” stories in content to inspire action through articles, videos, and infographics, 

sharing tales of overcoming adversity for growth, donations, or learning new skills.

Gamification and Achievement: Websites using gamification let users progress through levels 

or milestones, reflecting a “Rags to Riches” journey. Rewards and badges symbolize growth, 

boosting engagement.

By using the “Rags to Riches” narrative archetype, web designers and content creators can 

construct stimulating experiences where the user feels invested in the outcome.

How Is It Used In Web Design?



What is it? 

The Quest Narrative archetype revolves 

around a protagonist’s journey to achieve a 

specific goal, obtain a significant object, or 

acquire knowledge. Unlike the Hero’s Journey, 

which focuses on the protagonist’s personal 

growth and transformation, the Quest 

Narrative primarily emphasizes the pursuit of 

an external objective.
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The Quest

How is it present?

The Quest Narrative archetype guides 

protagonists through journeys of discovery 

and triumph. It propels characters toward 

specific objectives, leading them to confront 

adversaries and overcome obstacles. This 

captivating narrative invites audiences on 

epic adventures filled with excitement and 

revelation.

The Quest Archetype O�ers:

Purpose and Direction: 

Provides a clear goal for the protagonist’s 

journey.

Adventure and Excitement: 

Offers thrilling challenges and encounters.

Personal Growth and Transformation: 

Facilitates character development and 

learning.

Meaning and Significance: 

Imparts larger implications for the 

protagonist’s world.

Inspiration and Motivation: 

Inspires with the protagonist’s determination 

and resilience.

Discovery and Revelation: 

Leads to new insights and understanding.

Resolution and Fulfillment: 

Provides a satisfying conclusion to the story.



1. The Call: 

The hero is tasked with a formidable quest.

2. The Journey: 

The hero, often with a group of companions, 

faces challenges and obstacles on the way.

3. Arrival and Frustration: 

The hero arrives at their destination but faces 

unexpected difficulties.

4. Final Ordeals: 

The hero confronts the final series of tests.

5. The Goal Achieved: 

The hero completes the quest and achieves 

their goal.

The Quest Stages: 

1. The Call 2. The Journey 3. Arrival and Frustration

4. Final Ordeals 5. The Goal Achieved



Innocent: 

Seeks a paradise or utopia.

How Each Brand Archetype Can Fit In “The Quest”
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Lover: 

Searches for the ultimate 

expression of love or 

connection.

Hero: 

Takes on a challenge to save 

or protect.

Ruler: 

Seeks power, control, or a 

kingdom to lead.

Explorer: 

Searches for new horizons 

or truths.

Sage: 

Seeks wisdom, truth, or 

enlightenment.

Regular Guy/Girl: 

Strives for a sense of 

belonging or community.

Caregiver:

Embarks on a mission to 

heal or support on a grand 

scale.

Outlaw: 

Quests for freedom or to 

overturn injustice.

Magician: 

Aims to achieve 

a transformative 

breakthrough.

Jester: 

Looks for the ultimate joke 

or fun adventure.

Creator: 

Pursues a vision or 

masterpiece.



By using the Quest Narrative archetype, websites create immersive experiences that engage 

users and guide them toward specific goals. 

User Onboarding Journeys: Websites structure onboarding as quests, guiding users through 

steps or challenges to achieve goals like profile setup or first purchases.

Gamified Learning Platforms: Educational sites use quest narratives to gamify learning, letting 

users progress through levels or complete quests for new skills.

Product Discovery Journeys: E-commerce sites frame product exploration as quests, with users 

on a journey to find the perfect item.

Interactive Storytelling: Websites immerse users in quest narratives with interactive choices that 

influence outcomes.

Progressive Disclosure of Content: Sites reveal information gradually, creating a sense of 

discovery and engagement.

Community Engagement Challenges: Websites design quests or challenges for users to engage 

with each other and the platform.

Goal-oriented Task Management: Productivity sites motivate users with quests and rewards for 

completing tasks.

Interactive Guides and Tutorials: Websites guide users through tutorials or help documentation 

with quest-based learning.

Reward-based Loyalty Programs: Websites implement quests or milestones in loyalty programs 

to encourage repeat engagement.

Crowdsourced Problem-solving: Sites use quests to crowdsource solutions to complex problems, 

engaging the community’s expertise.

How Is It Used In Web Design?



What is it? 

The Tragedy narrative archetype is a 

storytelling framework centered around 

protagonists whose journeys ultimately lead 

to their downfall or undoing. Rooted in Greek 

drama and later popularized by playwrights 

like William Shakespeare, this archetype 

explores the darker aspects of the human 

condition, unfolding the consequences of 

hubris, fate, or societal pressures. 
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The Tragedy

How is it present?

The Tragedy appears across literature, theater, 

film, and television, depicting protagonists 

whose fatal flaws or circumstances lead 

to their downfall. From Shakespearean 

classics like “Hamlet” to modern works like 

“Breaking Bad,” these stories explore themes 

of morality, fate, and the consequences of our 

actions, captivating audiences with profound 

emotional depth and complexity.

The Tragedy Archetype O�ers:

Exploration of Human Flaws: 

Delving into human nature, it portrays 

characters with fatal flaws leading to downfall.

Emotional Depth: 

Evoking profound emotions, it prompts 

reflection on life’s complexities.

Insight into Morality and Fate: 

Exploring morality and fate, it challenges 

viewers to contemplate ethical dilemmas.

Catharsis: 

Releasing a surge of emotions as audiences 

experience the protagonist’s downfall.

Provocative Reflection: 

Encouraging contemplation, it prompts 

consideration of life’s implications.



1. The Flaw: The protagonist’s tragic flaw is 

introduced.

2. The Mistake: The protagonist makes a critical 

mistake due to their flaw.

3. The Consequences: The consequences of 

the mistake unfold, leading to the protagonist’s 

downfall.

4. The Catastrophe: The protagonist’s downfall 

reaches its climax.

5. The Realization: The protagonist realizes 

their mistake, often too late.

The Tragedy Stages

1. The Flaw

2. The Mistake

3. The Consequences

4. The Catastrophe

5. The Realization



Innocent: 

Loses innocence or faces 

the harsh realities of life.

How Each Brand Archetype Can Fit In “The Tragedy”
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Lover: 

Suffers loss or heartbreak, 

emphasizing the cost of 

love.

Hero: 

Suffers from the hero’s 

burden or sacrifice.

Ruler: 

Faces downfall due to hubris 

or tyranny.

Explorer: 

Deals with the isolation or 

alienation of the quest.

Sage: 

Faces the tragedy of 

forgotten or misused 

knowledge.

Regular Guy/Girl: 

Faces the consequences of 

conformity or mediocrity.

Caregiver:

Encounters the limitations 

of care or self-sacrifice.

Outlaw: 

Pays the price for rebellion 

or freedom at all costs.

Magician: 

Deals with the 

consequences of 

overreaching power.

Jester: 

Confronts the limits of 

humor or faces sorrow.

Creator: 

Experiences the despair 

of unfulfilled vision or 

recognition.



The Tragedy narrative archetype is less common in web design due to its darker themes, but 

elements of tragedy can still be incorporated to evoke emotion and create meaningful user 

experiences. Here’s how it can be used:

Narrative-driven Websites: Websites use tragic storytelling to absorb users into an emotion-

driven narrative. This may include interactive experiences where users navigate a tragic storyline, 

facing challenges that shape the outcome.

Charitable Causes and Awareness Campaigns: Websites promoting social causes use tragedy

to evoke empathy and action. By highlighting struggles, they inspire users to contribute to 

positive change.

Educational Platforms: Education and awareness websites utilize tragedy for learning and 

reflection, presenting tragic events respectfully. This approach invites deeper understanding and 

empathy towards complex topics.

Artistic and Creative Portfolios: Tragedy inspires artists’ online portfolios, exploring loss and 

existential themes. This depth draws in visitors, evoking reflection and emotional response.

Memorial and Tribute Websites: Memorial websites provide space for reflection and healing, 

honoring memories through multimedia and interactive features.

While the Tragedy narrative archetype may not be as commonly used in web design as other 

storytelling frameworks, it packs an emotional punch. Used sparingly, it functions as a powerful 

tool to generate change.

How Is It Used In Web Design?



What is it? 

The “Happily Ever After” narrative archetype, 

often seen in fairy tales and romance stories, 

depicts characters overcoming obstacles to 

achieve a joyful and fulfilling resolution. It 

embodies themes of hope and redemption, 

offering audiences a sense of closure and 

satisfaction with the characters’ happiness or 

fulfillment in their lives.
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Happily Ever After

How is it present?

The “Happily Ever After” narrative archetype 

is prevalent in literature, film, television, and 

theater. It concludes stories with characters 

achieving fulfillment and happiness. It’s 

commonly found in folklore, romance novels, 

romantic comedies, and family films, offering 

audiences a sense of closure and satisfaction 

with the characters’ joyful resolutions.

The Happily Ever After Archetype O�ers:

Closure:

Provides a satisfying conclusion to stories, 

resolving conflicts and tying up loose ends.

Hope:

Instills a sense of optimism and belief in 

the possibility of achieving happiness and 

fulfillment.

Satisfaction: 

Leaves audiences content and fulfilled 

witnessing characters’ joy and resolution.

Escapism:

Immerses audiences in a world of overcoming 

struggles and attainable happiness.

Emotional Uplift: 

Evokes joy, warmth, and nostalgia, leaving a 

lasting impact on viewers.



1. The Setup: Conflicts, misunderstandings, and 

mistaken identities are established.

2. The Complications: The initial problems 

grow more complex.

3. The Climax: The confusion and conflicts 

reach a peak.

4. The Resolution: The misunderstandings are 

resolved.

5. The Happy Ending: Harmony is restored, 

often with unions or celebrations.

The Happily Ever After Stages

1. The Setup 2. The Complications

3. The Climax 4. The Resolution 5. The Happy Ending



Innocent: 

Radiates purity and 

optimism, offering an 

uplifting and positive 

perspective.

How Each Brand Archetype Can Fit In “The Happily Ever After”
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Lover: 

Represents connection 

and fulfillment, fostering 

experiences of happiness 

and love.

Hero: 

Symbolizes victory and 

empowerment, guiding 

towards a happy outcome.

Ruler: 

Exemplifies leadership and 

control, steering towards 

success and prosperity.

Explorer: 

Encourages adventure, 

bringing happiness through 

new experiences.

Sage: 

Imparts wisdom and 

guidance, leading towards 

fulfillment and happiness.

Regular Guy/Girl: 

Relatable simplicity, offering 

everyday happiness.

Caregiver:

Nurtures well-being and 

support, ensuring lasting 

satisfaction and happiness.

Outlaw: 

Challenges norms, opening 

doors to freedom.

Magician: 

Reveals transformation, 

empowering towards 

happiness.

Jester: 

Brings joy, creating 

moments of comic relief.

Creator: 

Sparks innovation and 

transformation, paving the 

way for a brighter future.



The “Happily Ever After” narrative archetype is used in web design to create positive and uplifting 

user experiences. Here’s how it’s implemented:

Product and Service Endings: Websites often showcase success stories or testimonials with 

happy endings, demonstrating how their products or services can lead to favorable outcomes for 

users.

Testimonials and Reviews: User testimonials and reviews on websites provide social proof of the 

positive experiences others have had with a product or service, reassuring potential customers 

and encouraging them to engage.

Happy Endings in Content: Web content, such as blogs or articles, may incorporate stories or 

case studies with happy endings, reinforcing the message that success and joy are attainable 

through the website’s offerings.

Visual Imagery: Websites may use images or videos depicting scenes of happiness, success, and 

fulfillment to shape positive responses and create a sense of aspiration among visitors.

Call-to-Action (CTA) Messaging: CTAs on websites often frame the desired action in terms 

of achieving a certain outcome or improvement, cementing the idea that engaging with the 

website will lead to a happier or more fulfilling outcome.

Overall, the “Happily Ever After” narrative archetype in web design aims to create a sense of 

optimism, satisfaction, and aspiration among users, encouraging them to take a chance.

How Is It Used In Web Design?



What is it? 

The Rebirth narrative archetype is a 

storytelling framework that revolves around 

the transformation and redemption of a 

central character. At its core, this archetype 

tells the story of personal growth, renewal, and 

positive change. 

49

The Rebirth

How is it present?

The Rebirth is commonly found across various 

storytelling mediums, depicting characters 

undergoing profound transformations and 

finding redemption. Whether in literature, 

film, television, theater, or digital media, these 

narratives take audiences with them on the 

journey of personal growth and renewal. 

Through struggles and challenges, characters 

evolve, inspiring audiences with themes of 

resilience and the transformative power of the 

human spirit.

The Rebirth Archetype O�ers:

Inspiration: 

Inspiring viewers with tales of transformation 

and redemption, highlighting the potential for 

overcoming challenges.

Hope:

Instilling hope by introducing characters 

who find redemption after adversity and 

experience positive change.

Emotional Resonance: 

Evoking empathy with characters’ struggles, 

boosting a deep emotional connection.

Reflection: 

Encouraging introspection on personal 

growth and potential.

Catharsis: 

Providing emotional closure as characters 

evolve, offering resolution to the story.



1. The Fall: The protagonist falls into a dark or 

oppressive state.

2. The Realization: The protagonist realizes the 

need for change.

3. The Transformation: Through effort or 

external help, the protagonist undergoes a 

transformation.

4. The Return: The protagonist returns to the 

world in a new form.

5. The Reintegration: The protagonist’s new 

self is integrated into their environment, 

leading to a better state.

The Rebirth Stages: 

1. The Fall

2. The Realization

3. The Transformation

4. The Return

5. The Reintegration



Innocent: 

Finds a path back to purity 

or optimism.

How Each Brand Archetype Can Fit In “The Rebirth”
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Lover: 

Rekindles love or discovers it 

anew.

Hero: 

Is reborn as a stronger or 

wiser version.

Ruler: 

Transforms their realm 

or leadership style for the 

better.

Explorer: 

Returns rejuvenated from 

their journey with new 

insights.

Sage: 

Undergoes a period 

of doubt or ignorance, 

emerging wiser.

Regular Guy/Girl: 

Discovers their true value or 

potential.

Caregiver:

Experiences a renewal of 

purpose or compassion.

Outlaw: 

Redeems themselves or 

their cause.

Magician: 

Achieves a significant 

transformation or renewal.

Jester: 

Revives joy and laughter in a 

stagnant situation.

Creator: 

Finds renewed inspiration or 

a second wind in their craft.



In web design, the Rebirth narrative archetype can be incorporated to create persuasive and 

profound user experiences. Here’s how it can be applied:

Transformational Brand Stories: Websites showcase the evolution and growth of brands or 

individuals, depicting journeys of overcoming challenges and finding success.

Personal Development Platforms: Websites offer resources and inspirational stories, 

empowering users to embark on their own journeys of transformation.

Redesign and Relaunch Campaigns: Businesses use the Rebirth archetype to symbolize 

revitalization during website redesigns, reflecting a fresh start and renewed direction.

Testimonials and Success Stories: Websites feature customer testimonials and success stories, 

inspiring visitors with examples of personal growth and redemption.

Community and Support Forums: Online communities provide spaces for users to share stories 

of overcoming challenges, building a supportive community.

Overall, incorporating elements of the Rebirth narrative archetype into web design can create a 

compelling and uplifting user experience, inspiring visitors to embrace change, pursue personal 

growth, and find redemption in their own lives.

How Is It Used In Web Design?



What is it? 

The “Overcoming the Monster” narrative 

archetype is a storytelling framework that 

presents a protagonist’s confrontation 

and defeat of a formidable adversary or 

threat. Deeply rooted in human culture and 

mythology, this archetype reflects our innate 

fascination with overcoming challenges and 

vanquishing evil.
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Overcoming The 
Monster

How is it present?

The “Overcoming the Monster” archetype, 

seen in various media, features protagonists 

defeating formidable foes to protect their 

communities. From ancient legends to 

modern tales, it enchants with themes of 

courage and triumph over adversity.

The Tragedy Archetype O�ers:

Inspiration:

Inspiring audiences with stories of courage 

and resilience in the face of adversity.

Entertainment: 

Captivating narratives filled with thrilling 

battles and heroic deeds that entertain and 

hold an audience’s attention.

Empowerment: 

Overcoming powerful foes inspires users to 

conquer their own challenges.

Morality: 

Reinforcing moral values, portraying the 

victory of good over evil.

Catharsis: 

Satisfying conclusions for audiences as 

protagonists defeat powerful adversaries.



1. The Threat: The hero learns of a great threat 

or monster.

2. Preparation: The hero prepares to battle the 

threat.

3. The Battle: The hero confronts the monster 

in a decisive battle.

4. The Triumph: The hero defeats the monster.

5. The Restoration: Normality is restored to the 

hero’s world.

Overcoming The Monster Stages

1. The Threat 2. Preparation 3. The Battle 4. The Triumph 5. The Restoration



Innocent: 

Stands up to corruption or 

evil, preserving goodness.

How Each Brand Archetype Can Fit In “Overcoming The Monster”
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Lover: 

Battles for love against odds 

or adversaries.

Hero: 

Defeats a formidable enemy 

or challenge.

Ruler: 

Confronts threats to their 

domain or authority.

Explorer: 

Conquers new or daunting 

territories.

Sage: 

Dispels ignorance or 

misinformation.

Regular Guy/Girl: 

Tackles everyday challenges 

with extraordinary courage.

Caregiver:

Protects others from harm 

or neglect.

Outlaw: 

Fights against tyranny or 

oppression.

Magician: 

Combats stagnation or 

conformity with innovation.

Jester: 

Takes on societal norms or 

dullness.

Creator: 

Faces creative blocks or 

criticism.



In web design, the “Overcoming the Monster” archetype can be utilized to create gripping user 

experiences. Here’s how it can be applied:

Heroic Brand Narratives: Websites can employ storytelling techniques to position the brand as a 

heroic figure overcoming challenges. This narrative builds a sense of connection and admiration 

for the brand.

Interactive Adventures: Websites can create interactive experiences that simulate the journey 

of overcoming a monster or adversary. This could involve gamified elements where users must 

navigate challenges and obstacles to achieve a goal or complete a mission.

Empowerment Messaging: Websites can use messaging and content that empowers users to 

overcome their own difficulties. By highlighting success stories or providing resources and tools 

for personal growth, the website can inspire users to take action and make positive changes in 

their lives.

Visual Symbolism: Visual elements such as imagery, illustrations, and graphics can be used to 

evoke the theme of overcoming the monster. This could include depictions of heroic figures, epic 

battles, or symbols of triumph and victory.

Call-to-Action: Websites can incorporate calls-to-action that encourage users to take steps 

towards overcoming their own obstacles. Whether it’s signing up for a service, making a purchase, 

or joining a community, these calls-to-action can motivate users to take action and achieve their 

goals.

Overall, the “Overcoming the Monster” archetype can be a proactive tool in web design, inspiring 

determination and a sense of purpose. 

How Is It Used In Web Design?


